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Put the BMTA 
Logo in Your Ad!
Every day more members are 
adding the BMTA logo to their advertisements. Putting 
the BMTA logo in your ad compliments the BMTA group 
ad and brands your business as a quality business. 

If you have any questions about getting the BMTA logo 
in your advertisements, call or email Alan at Eclectic 
Motorworks or have your advertising rep download the 
logo from the BMTA website at: http://www.britcar.org/
logos.html

Update Your Company 
and Contact 
Information 

Please take a moment to ensure 
that your company and contact 
information is correct on our 
members page (http://www.britcar.
org/members.php). 

If there are any corrections, 
additions or deletions you wish to 
make, please send Alan an email 
so that he can make the changes 
as quickly as possible. As we 

continue to tweak the website your profile will 
become updateable only by the administrators, so it’s vital 
that you verify your information with Alan! 

The BMTA Newsletter recently 
received a 2008 Golden Quill 
Award from the editors of Old Cars 
Weekly magazine in the Regional/
Museums & Associations Category “in 
recognition of outstanding efforts in 
the communications field of the old car 
hobby.” 

We would like to thank all of the 
board members and regular members 
who have contributed their time and 

efforts into writing pieces for the newsletter. 
Dick and Beth Lunney of Classic MG 
Magazine also deserve lots of credit for 
their work in the layout and design of the 
newsletter each and every quarter. We 
continue to strive for excellence and hope 
that each new newsletter is an improvement 
upon previous issues. 

Thank YOU for helping us succeed. This 
award belongs to everyone in the BMTA.

BMTA Newsletter Wins Golden Quill Award

Name the Newsletter Contest
Coming in the winter newsletter, we will be holding a contest to give 

a name to the BMTA newsletter.  The format of the contest and how 
the winner will be chosen is still to be determined, so if you have any 
suggestions please contact a board member. 

In the meantime, be thinking of what name you would like to see 
at the top of future newsletters!


